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Employer Branding, Service-oriented Organizational Citizenship

Behavior and Service Quality Perception

—Empirical Study about the Banking Sector
ZHU Fei WANG Li

Abstract: Employer branding is deemed to be the new effective practice activity to solve the key challenges of talent
management in market—oriented employment relationship model. Recently, the focus of employer branding research has
switched from labour market to intra—organization, but there is still little empirical study about the influencing relation
and mechanism of employer branding to employee attitudes and behaviors within the organization, meanwhile, we also
face the plight of explanation theory. Researches show that the attractive employer branding organises citizenship behavior
by influencing the frontline service employees, and has a positive effect on the of customer service quality perception. On
the basis of internal influence theory, this study comprehensively use social exchange theory to explain the influencing re—
lation and occurrence mechanism effectively among “employer branding, service—oriented organizational citizenship be—
havior, service quality perception” .

Key words: Employer Branding; Organizational Citizenship Behavior; Service Quality Perception; Employment
Relationship
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